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Speaker 1:	The colleagues from the ECDC allowed me to set up a search specific around the topic of Ebola in their online monitoring system. Now, what you're seeing here is the main dashboard where I would have a listing of the different articles around the topic that I've been searching for. This is a constant search. This is ongoing even if I'm not logged into the platform. It will collect all articles found online from different media, so from social media but also from traditional media with a website, and document that online. It will collect it and then organize it so that I can then analyze the results and see trends, top influencers, locations and all these things. I'll show you a bit around in this platform.
	What we have here is a listing of all the different articles. Of course, if and when I click on one of those articles, I will get some details on the outer pane. So I have a publicity value, the opportunities to see the tone of course, of the article, a bit of the text. I can myself add some notes and tags if I want to organize all that news coming in on a continuous basis. That is nice. But of course, just getting all those articles into the same platform will give you one big list. What you want to do if you have access to one of those platforms, of course, is look at the analytics. And here, what I'm receiving now is the analytics of the total volume of articles with the keyword Ebola in there linked to the West African countries. I have limited the geographical scope to that region and I'm only looking at articles written in either French or English. This is the total.
	Of course, now I can go deeper into the analysis. For instance, this is the total mentions of my keyword. If I make this a little bit bigger, than what we're seeing is a nice timeline where I see for instance around this period, the 25th of March, there is a specific peak in the total volume. There are 53 mentions of the word Ebola in the articles that we found, or that the system found. And what I can do is click on that and then also see why that would be the case, why there is a specific peak. We can probably look at these articles and understand that it's probably a moment where the media made a roundup of what the situation is of Ebola. Probably focusing on Congo and looking at what is happening. And that could probably explain the peak in a coverage on the topic. If I go back, I'll show you what other types of analysis you can do, the analysis of the reach, so that is how far and how big an audience have those articles reached.
	So again, if I click up here, I can see the total reach with probably the same peak. Yes, it's the 25th of March. Of course, we had a peak so the reach is bigger. And the opportunities to see are bigger, and we can get much more detail on what's happening there. Values of the coverage, that is if you want to look at measurement and evaluation. Now the value of dollar, Euro or pound value of coverage is in fact not any more a value that we use in communication measurement. It used to be, but it was found out it's totally irrelevant because an article gained by media relations [inaudible 00:03:56] picked up by journalists will always be less expensive than putting out an ad. So, these measurements are really not interesting to look at. We'll see how to really do that in the measurement and evaluation part of the scores.
	But what is interesting is that we can also do sentiment tracking. So we can have a detailed look at when do we have negatives. So articles which are considered negative, when do we have positive on neutrals. It is interesting to see that of course around topics like Ebola, positive news is here unfortunately limited, but we do have peaks in negative and neutral. This is an interesting part of the analysis, knowing that sentiment analysis is not 100% perfect still. If you do tracking in a peacetime before you're in an emergency situation, around certain topics and you see that you have a trend going up around negative comments, that could mean that maybe there is something happening that you need to take a closer look. I have used these kinds of systems to look at preemptive crisis analysis. Looking at, well, there is a trend going on, what is happening. And then when we really did an analysis we looked at, "Okay, something is happening we need to get prepared." So depending on the situation, this can be used for that as well.
	Of course your neutral, negative and positive analysis is something that you will definitely use in your measurement and evaluation at the end of a emergency cycle. Again, the share of sentiment in different views here in a pie, so you can of course change those visuals and use them in reporting and in presentations. Coverage by media type is also very interesting. If we go to the detail again, what we see here is that online consumer news is the one that attracts much more articles on Ebola, on this topic here. Than for instance, more online trade industry news, or news in business or technical and scientific, or blogging consumer. So, what we here see is that stories around Ebola are mainly picked up and also published by online consumer publications.
	And that is an interesting insight because that will show you where you can put your efforts in, and how you can reach different audiences. Again, the coverage map in a geographical scale. Now this is normal, because I focused my research on the West African countries. But again, it's interesting to see that Nigeria in the spirit that I've been monitoring, and it's a one month period only. That Nigeria has had the most articles around the topic. We can see 466 articles compared to [inaudible 00:06:52], 21. Mali, 20. And if you go down to Guinea, 11. Senegal, 115. so again, in some cases this is really interesting because you can really zoom in into an area and see where things are moving and where communications efforts are being done. So this is a bit of an insight of a true professional online monitoring tool used by the ECDC.
	Again, thank you to the colleagues there for allowing me to get into the system and put up a search around Ebola. Finally, a word cloud is good to have a quick snapshot of the words ranking around your keyword. And then of course the top outlet. So who is really writing, communicating about this topic all the way at the top, and that coincides with the geographical analysis we just saw is the Nigeria news. And then we go down to modern Ghana. Ghana Nation, Nigeria News Network again. And that will help us also to see who's talking about our topic, who can we influence there? Who can we work with there? Who are the journalists covering our topic, how can we work with them? And that is, of course, also an interesting fact that you can then use in your planning and in your tactics. So I hope this gave you a good insight in what is being used by international organizations. In this case, European organization, ECDC. And that's how is what is called a professional grade online and offline monitoring tool looks like.
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